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Abstract

Purpose — The purpose of this paper is to problematise the dominant conceptualisation of entrepreneurship
by recognising the everyday resistance inherent in mundane entrepreneurial practices. Its principle purpose is
to show how entrepreneurial activities enacted by ordinary individuals in a marginalised and oppressed
context can be an important means of resisting economic adversity, social marginalisation and political

(colonial) domination.

Design/methodology/approach — Framed within de Certeau’s conceptualisation of the practices of
everyday life, this study utilises a “focussed ethnography”, relying on “participant observation” and “informal
interviews”, to explore the perceptions and experiences of Palestinian women street vendors, and how they
use everyday entrepreneurial practices in the open-air market of the Old City of Jerusalem to become socially

and politically empowered.

Findings — The arguments in this paper demonstrate how marginalised Palestinian women, who are
equipped with a genuine critical vision of their reality and a biophiliac attitude, use entrepreneuring to enact
new possibilities for themselves and for their families. Through their entrepreneurial act of street vending,
these women exemplify a struggle against economic and socio-political constraints, transforming the act of
entrepreneuring from a mere economic practice to an all-encompassing human project, one with a more

human face.

Originality/value — This paper extends the argument for the complex and dynamic nature of the
phenomenon and exposes its political nature, hitherto inadequately addressed in existing literature, as well as
uncovers the potential of entrepreneurialism to enhance individual empowerment and contribute to
meaningful social change. In addition, it addresses the need for scholarly work that focuses on the everyday
entrepreneurial activities carried out by ordinary individuals experiencing various forms of oppression
in new and challenging spaces, which are seldom acknowledged within the dominant theoretical and

research frameworks.

Keywords Women, Resistance, Palestine, Social change, Entrepreneurship, Focussed ethnography,
de Certeau

Paper type Research paper

Introduction

Entrepreneurship in most existing literature is predominantly conceived as an economic
phenomenon, exclusively reserved for a select group of individuals and limited to certain
privileged contexts and settings. As such, the literature continues to show very little

Anderson, 2017; Newth, 2018) and to the wide inter-dependency between the social and
economic spheres of everyday life. Rehn and Taalas (2004) suggest that we examine the
phenomenon as it is actually practised in everyday life, and to look beyond certain
delimiting specificities — that is, specific actors, settings and definitions, by locating daily

‘ sensitivity to contextual factors that influence entrepreneurial activities (Gaddefors and
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entrepreneurial activities in the lived experiences of ordinary people, or what is known as
“mundane entrepreneurship”.

In this paper, our position fares well with scholars who call for new ways of locating
entrepreneurship within society and identifying it as an activity that emanates from
everyday interactions between social actors and their world: an activity that can be
essentially understood as an endless process of social change and transformation (e.g. Calas
et al., 2009; Grant and Perren, 2002; Tedmanson et al., 2012). In carrying out a “focussed
ethnography” using “participant observation” and “informal interviews” to explore the lived
experiences of Palestinian women street vendors, our goal is to examine and understand
how the mundane entrepreneurial practices of these women constitute a basis for resisting
their marginalisation and impoverishment. In regards, we tend towards using
“entrepreneuring [verb]’ to challenge current theorising and to draw attention to a
broader range of activities that display entrepreneurial elements aimed at generating not
only economic benefits, but also diverse socio-political outcomes (see Al-Dajani and Marlow,
2013; Rindova et al.,, 2009).

Using Michel de Certeau’s notion of everyday practices, the aforementioned goal tends to
accentuate the mundaneity (or everydayness) of entrepreneurship, as well as uncover the
subtle resistance potential submerged in everyday entrepreneurial practices. Mindful of the
need for clarity, the term “resistance” is not taken to pertain to long-term group struggle
against enduring conditions of colonialism and slavery, but to “everyday forms of resistance” —
a concept inspired by Michel de Certeau (1984) and Michel Foucault (1972, 1978) — representing
small, ordinary acts of defiance by which individuals and groups express their dissatisfaction
with the status quo. Along de Certeau’s lines, we tend to elucidate how resistance lies deep
at the heart of entrepreneurship and how many acts of entrepreneuring traverse towards
resisting adversity and improving one’s lived reality — they can be grasped as a means
of survival, and sometimes of thriving, within an oppressive structure.

The paper is organised as follows. In the next section, we highlight Palestine as a context
wherein entrepreneurial activities are infused with subtle, mundane forms of resistance.
Second, we discuss various critical strands of literature and their contributions. Third, we
borrow the concept of “everyday resistance” from Michel de Certeau’s work, whose primary
concern is the colourful everyday practices performed by ordinary women and men in order
to survive. Fourth, a description of the methodology and the methods used to collect
empirical data is offered. Fifth, we present our analysis and interpretation of the perceptions
and experiences of Palestinian women street vendors from a Certeauian perspective. Finally,
we conclude by outlining the theoretical and practical implications of the present study and
by suggesting future research pathways.

A resistance-rich context
Women in occupied Palestine experience a broad range of socio-economic and political
challenges. Although the oppression and discrimination resulting from the longstanding
Israeli occupation of East Jerusalem, the West Bank and the Gaza Strip are most prominent
(2017 marks the occupation’s 50th anniversary), there are other forces related to
Patriarchalism and social marginalisation, typical for many women living in the Arab
Middle East region (see e.g. Al-Dajani and Marlow, 2013; Hattab, 2012; Madichie and Gallant,
2012; Moghadam, 2005; Tlaiss, 2015), as well as those living in different parts of the world (see
e.g. Hamilton, 2006; Mehtap et al, 2017; Torri and Martinez, 2014; Zhao and Wry, 2016).
The historical forcible displacement of Palestinians, and the concomitant implantation of
Israeli Jews into Palestinian lands from which the original population was transferred
(BADIL Resource Centre for Palestinian Residency and Refugee Rights, 2014, 2015; Dajani,
2005), continue to create one of the world’s longest-running refugee challenges, with nearly
59m Palestinian refugees registered under the mandate of the United Nations Relief and
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Works Agency for Palestine Refugees in the Near East (2018). Meanwhile, the Israeli
occupation ceaselessly continues to complicate the everyday lives of the remaining
Palestinian population estimated at 4.78m for the year 2017 — of which 435,483 are living in
Jerusalem (PCBS, 2018) — through several discriminatory practices: Palestinians are denied
access to a multitude of basic human rights, including the right to life, freedom, sustenance
and adequate housing; they are continuously exposed to severe restrictions on movement
and extremely limited access to natural resources, agricultural land, healthcare, as well as
educational and economic opportunities (BADIL Resource Centre for Palestinian Residency
and Refugee Rights, 2015; Human Rights Watch, 2017).

Nevertheless, Palestinians’ worsening life conditions have elicited their imagination, and
forced them to create and sustain a continuous struggle against the repressive elements of
reality. This struggle is best represented in the ideological theme or concept of Sumud,
which translates into “steadfastness” (see Abed, 1988, p. 288). Since its conception following
the Israeli occupation, Sumud continues to appear in Palestinian literature and artwork
where, in iconography for example, it is associated with the motherly peasant woman (Jetter
et al, 1997), which largely pertains to persistent nonviolent “everyday resistance”, what
Scott (1985) describes as a form of infrapolitics. (For an elaborate discussion of the active
engagement of Palestinian women in the national struggle, see Kuttab, 1989, 2009, 2010;
Sayigh, 1983).

Richter-Devroe (2011) views Sumud as a spectrum of acts ranging from the most
immediate materially-based survival strategies (e.g. home-based and small-scale projects), to
cultural resistance (e.g. upholding cultural identity by wearing embroidered dresses and
performing folkloric songs and dances), and the social and ideational resistance
(e.g. maintaining hope in adversity and an outlook for a better future). Generally, as a
manoeuvring tactic, Sumud is concerned with preserving family and community, which is
why it has been particularly associated with women’s daily struggle and resistance
(Johnson, 2007; Richter-Devroe, 2008, 2011).

In almost all domains of everyday life, including culture, tourism, education and
business, we can see different manifestations of Sumud, or what Scott (2008, p. 52)
articulates as “rich, historically deep, subcultures of resistance”, which profoundly shape
and determine everything that is done and practised within the Palestinian context.
“Romantic Boycott”, for example, is an initiative created by Birzeit University Museum to
encourage Palestinians to purchase flowers planted in its gardens instead of purchasing
Israeli flowers. Another example is Banksy’s “Walled Off Hotel”, which is built literally
adjacent to the illegal separation wall in Bethlehem — the Palestinians’ answer to the
Waldorf offers “hotel, museum, protest and gallery all in one” (Graham-Harrison, 2017).
Similarly, the works of wood carvers in the city of Bethlehem are exemplary in this context.
Several wood carvers, who before the occupation limited their woodwork to creations
typically stereotyped with a religious character, have transformed their traditional
woodcarvings into a more authentic form of contested art concerned with maintaining the
Palestinian heritage (see Alghoul, 2017; Chabin, 2017; Farsoun, 2004).

We might in the same way find in embroidery, pottery and folk singing the same
upward-springing trend of Sumud, particularly of women who are struggling against
oppressive traditions that confine them to the extent that they are voiceless and cannot
make real demands. Abu-Lughod’s (1990) studies of Bedouin women reciting poetry have
led her to notice certain forms of resistance that could be admired; for instance, the forms of
power relations she has noticed in which Bedouin women are caught up work through
restrictions on movement and several daily activities (i.e. elder relatives’ control over
marriage). Al-Dajani and Marlow (2013) also describe how the entrepreneuring of displaced
Palestinian women refugees reproduces and preserves their individual and social identity,
while contributing to countering their marginalisation and exclusion. These examples



illuminate our perception of different entrepreneurial initiatives that enliven atypical
representations of resistance, what Ortner (1995, p. 175) describes as “less organised, more
pervasive, and more everyday forms of resistance”.

The sociology of entrepreneurship

With a concern of challenging the mainstream entrepreneurship conceptualisations that
draw mainly from economic theories, the following theoretical framing of entrepreneurship
builds on rather a critical, sociological perspective that recognises the phenomenon as a
contested site among variably empowered cultural and economic groups (see, for instance,
Al-Dajani and Marlow, 2013; Calas et al.,, 2009; Goss et al., 2011; Lindgren and Packendorff,
2009; Rehn and Taalas, 2004; Rindova et al, 2009; Steyaert, 2000; Steyaert and Katz, 2004,
Tedmanson et al,, 2012).

The sociology of entrepreneurship, as far as this study is concerned, gives rise to two
important issues that challenge mainstream entrepreneurship ideologies. The first is the
notion of gender, which aims to move beyond rudimentary gender identities, to examine and
critique gendered power relations within entrepreneurial contexts (Tedmanson et al., 2012,
p. 534). Using feminist theoretical perspectives, Calas et al (2009) argued for a deeper
understanding of the dual aspect of entrepreneuring: how, in one sense, it may accentuate
gendered normative behaviour and the subjugation of women; and how, in another sense, it
could alter potentially gendered power relations and contribute to social change. It is
specially the latter aspect that not only unsettles the normative assumptions concerning
entrepreneurship, but also foregrounds the political nature of entrepreneuring and its
tactical role in bringing about infinitesimal, though significant, changes in the lives of those
who engage in creative everyday practices.

In their calls for more critical studies that use insights about gender, several scholars
have either explicitly or implicitly focussed their calls on the emancipatory potential of
entrepreneuring (e.g. Ahl, 2004; Ahl and Marlow, 2012; Al-Dajani and Marlow, 2013;
Al-Dajani et al, 2015; Bruni ef al, 2004; Hughes and Jennings, 2012; Marlow et al., 2009).
Al-Dajani and Marlow (2013, p. 512), for example, conclude that an empowerment approach
would facilitate and enhance our understanding of entrepreneurship “as a gendered,
politically motivated process”, whereby marginalised and subordinated women resist
socio-economic and political constraints (see also Al-Dajani ef al., 2015).

The second issue is the paucity of entrepreneurship research on individuals living in
marginal and poor areas (e.g. “underdeveloped and developing countries”), whose practices
and narratives are insufficiently represented. For instance, authors like Banerjee and
Tedmanson (2010) and Dana and Anderson (2007) warn against this ongoing situation
whereby indigenous communities are silenced and negated. In giving voice to those
disenfranchised individuals, Imas ef al (2012) concentrate on everyday entrepreneurial
practices taking place in the margins of our societies. Steyaert (2000) too discusses the
concept of the “entrepreneurial city”, which stands witness to swarms of creative activities
that can emerge everywhere, including its margins. The study of entrepreneurship, then,
becomes of other geographies and, as Imas et al (2012) suggest, should concern itself with
finding better descriptions of how people enact entrepreneurship in depleted communities
and the periphery in general (see also Johnstone and Lionais, 2004; Rehn and Taalas, 2004).

The study of entrepreneurship has opened up new pathways into areas that lie outside
the mainstream literature and that have offered novel understandings by emphasising the
interwoven nature and embeddedness of entrepreneurial activities in society. Of particular
interest to this study is “indigenous entrepreneurship”, which, according to Hindle and
Moroz (2010), involves practices and activities that are external to the dominant political and
socio-economic structures. Beyond simple economic realisation as defined in market terms
alone, indigenous entrepreneurship, as Cahn (2008) suggests, engenders a wide range of
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outcomes that are largely dependent on how well the entrepreneurial activity blends with
social values. In many contexts, indigenous entrepreneurship is often portrayed as being
illegal or informal, thus discounting it to mere sustenance activities unworthy of our
attention and analysis; however, Webb et al (2009) argued for such illegal entrepreneurial
activities by emphasising that when these activities are socially accepted, informal
entrepreneurs enjoy the legitimacy of operating within informal institutional boundaries
and thereby gain access to social networks and resources.

Consequently, the solidarity between human beings and their world has prompted some
critical scholars to study people’s efforts to further their personal resources and negotiate
their lives in a complex system. An insightful illustration is found in Rehn and Taalas (2004)
who have highlighted the blat, “Russia’s economy of favours”, as a covert system in which
mundane entrepreneurial activities take place. By locating the entrepreneurial potential in a
command economy — the Soviet Union, they demonstrate how friends and acquaintances in
a pervasive system of favours and counter-favours obtain access to the limited commodities
and resources that ensure their basic life needs are met. Another illustration is from Pine’s
(2012) published ethnography The Art of Making Do in Naples in which he valorises
alternative forms of economy and establishes “the alertness, adaptability, and celerity that
are awakened by a challenge” (p. 23). Furthermore, Williams and Round’s (2007) discussion
of entrepreneurship in informal economies, particularly “third world” contexts, illustrates
the hidden enterprise culture championed by people, who display several entrepreneurial
qualities (e.g. creativity, makeshift and resourcefulness) which are utilised in day-to-day
informal business activities, such as street vending, knitting, catering and other home-based
productive work.

In the difficult context of the Old City of Jerusalem, most Palestinians manage to make
a living, achieve some basic level of education and a satisfactory health condition, even
those whose survival tactics, self-reliance (Imas et al, 2012) and creative practices
(de Certeau, 1984) ingenuously described as nomadic (Pine, 2012), fall outside the
coloniser-regulated terrain.

What is notable about the sociology of entrepreneurship is that critical scholars have
fashioned a theory of “cultural power” where entrepreneurship becomes both a political
project and a practice for change in the making or remaking of a new kind of society. As a
political project, entrepreneurship speaks to a form of cultural politics whereby economic,
social and political values and meanings are created and contested, while also connecting
theory and practice to the genuine aspects of “emancipation” (see Goss ef al., 2011). As a
practice for change, entrepreneurship is that site where power and politics are offered an
essential expression. It responds to the profound beliefs about the very nature and meaning
of the right to life: to imagine and to struggle for a better future and life.

Resistance: a practice of everyday life

In situating our understanding and conception of “resistance” in de Certeau’s work, we
acknowledge that his concern with the realm of everyday life is guided by the belief that
ordinary individuals can make a difference towards their own situation through enacting
ingenious ways of using “quotidian” activities and practices.

The critical thrust that de Certeau’s practices of everyday life deliver ties in with the
work of, among others, the Brazilian educationalist Paulo Freire. Freire’s (1972, p. 84) focus
on men and women as beings in the process of becoming — “as unfinished, uncompleted
beings in and with a likewise unfinished reality” — elucidates the complex interplay between
the oppressor and oppressed. Thus, we find in Freire the essential character of everyday
resistance. de Certeau also places great emphasis on everyday practices (e.g. walking,
talking, reading, cooking, dwelling, shopping and we may add entrepreneuring), which, if
enacted creatively, can generate an ensemble of new possibilities that empower ordinary



and subjugated individuals, making them “poets of their own acts, silent discoverers of their
own paths in the jungle of functionalist rationality” (1985, p. xviii).

Michel de Certeau’s main concern with the domain of “everyday practices”, “spatial
practices” or “ways of operating” stems from his belief that “microbe-like” unrecognised
people can bring about innumerable and microscopic changes of and within the dominant
structure in order to adapt it to their own interests and requirements (1984, p. xiv). He makes
a distinction between strategies and tactics. Associating strategies with institutions and
systems of domination, he maintains that every “strategic” reasoning seeks to establish a
break between its “own” place (i.e. the terrain of its will and power) and that of the other.
This, in turn, makes it possible for the dominant administration to exercise control over
those included within its scope of vision (de Certeau, 1984, p. 36). Tactics, on the other hand,
represent the “actions” that remain accessible, circumstantial and driven by opportunities
that offer themselves at any specific moment. With their vigilant use of the cracks found in
the dominant system, tactics “invent [themselves] by poaching in countless ways on the
property of the others” (p. xii). They play on and with the terrain of the other, insinuating
themselves into the appropriated space and enabling the weak or the oppressed to seize
whatever opportunities are available beyond the gaze of the oppressor.

In confronting us with this dichotomy between strategies and tactics, de Certeau exposes
the hidden production element found in the act of consumption. Reading, for example,
according to de Certeau is not merely an act of passive consumption, but an act whereby the
reader (consumer) becomes a producer or creator of something new (p. 170). Thus, we find de
Certeau describing the countless different “ways of using” laws, practices, rituals and
representations by ordinary people to their own ends and wishes, other than those intended
by the dominant system. “Ways of using” or “ways of operating”, de Certeau tells us,
develop and insinuate themselves everywhere; they illuminate the creative, tactical and
dispersed nature of the numerous everyday practices, which enable the ordinary to exercise
power and to reclaim the space organised by the strategies and techniques of the dominant
system (p. Xiv).

Methodology

This study uses short-term focussed ethnography to understand the lived experiences of
Palestinian women street vendors and how they use everyday entrepreneurial practices to
challenge a multitude of severe socio-economic and political constraints. Focussed
ethnography concerns itself with certain facets of fields of study, that is, “actions,
interactions and social situations”, rather than “social groups, social institutions and social
events” (Knoblauch, 2005, p. 18). This particular type of ethnography is relatively short-
ranged, characterised by intensive excursions into other people’s lives, as well as both an
intimate and intentional focus upon the details of everyday practices (Knoblauch, 2005; Pink
and Morgan, 2013). In addition, focussed ethnography facilitates first-hand engagement
with other individuals’ ways of life and subjective experiences within the context of the
researchers’ own culture and society (Knoblauch, 2005, p. 12).

These specific features render focussed ethnography apposite for the purpose of the
present work because, first, it allows us to journey into the individual perceptions and
everyday experiences of Palestinian women street vendors in the Old City of Jerusalem
and, second, because of its ability to recognise our reflexive role as researchers and how
this role enables us to give meaning to the participants’ comments and expressions, especially
in the light of the commonalities we share with these participants (as will be shortly
explained). Although this type of ethnography is increasingly being used in healthcare and
psychological research (e.g. Graham and Connelly, 2013; Hondras et al, 2016; Howard and
Williams, 2016; Simonds ef al, 2012; Walsh, 2009), educational research (Little, 1982; Strada
et al,, 2014), and music (Kiihn, 2013), it still remains underutilised in entrepreneurship research.
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We, therefore, believe that employing focussed ethnography in entrepreneurship research can
enrich our understanding of the phenomenon by enabling us to identify and examine new
entrepreneurial forms and manifestations.

As members of the very same society we are studying, we assert that our reflective
accounts and interpretations begin and end with the position we hold in relation to these
women, and to the entrepreneurial efforts they enact on a daily basis to resist oppression
and subjugation. They are coloured by common social, cultural and political realities with
which we are closely connected; in another sense, we are members of the same complex
social world of which they are part.

Whilst we acknowledge the fact that the demarcation lines separating the positions of
being insiders from outsiders may be blurred and unclear (see Merton, 1972; Herod, 1999;
Kusow, 2003; Mercer, 2007), we strongly believe that our situatedness and personal life
history and experiences — as fellow citizens, customers, neighbours and friends, especially
that one of the authors was born, raised and continues to live in the Old City of Jerusalem,
enable us to better understand and explain the perceptions, expressions and experiences of
such marginalised individuals and how they utilise everyday entrepreneurial practices.

Our physical immersion in the local socio-cultural and political environment provides us
with an insider view of how these women make sense of the diverse social structures in
which they are embedded, and of how they actually interact with and within these
structures. Based on the ideas of Griffith (1998) and Mercer (2007), our biographies (i.e. who
we are and where we come from) as well as our socio-political position, are presumed to give
us a “lived familiarity” with women street vendors and their personal life experiences.

This study is conducted in the lively open-air marketplace of the Old City of Jerusalem; a
space commonly populated by the small shops of craftsmen and artisans, as well as the
stalls and mats of fixed and temporary or wandering street vendors. Like most open-air
markets in developing countries (see, e.g., Berry, 2009; Kusakabe, 2006, 2012; Mitullah, 2003;
Muiruri, 2010), street vending in the Arab Palestinian market of East Jerusalem is largely
predominated by women, where between 30 and 50 women street vendors who come from
neighbouring villages are present almost every day.

The participants in this study are 15 Palestinian women street vendors selling fresh,
home-grown produce in the open-air market. The majority of these women, whose ages
range between mid-40s and early 70s, happen to live in the southern outskirts of Jerusalem
and commute several hours per day to arrive at the marketplace, crossing the burdensome
and wearing Israeli checkpoints and roadblocks, which are found everywhere across
occupied Palestine (B'tselem, 2018). Table I provides a socio-demographic profile of the
participating Palestinian women street vendors.

It is recognised that this study shares the limited generalisability associated with small
samples in general (Bhattacherjee, 2012; Cope, 2011); however, our aim in this work is not to
generalise, but to generate contextualised insights that contribute to a better understanding
of the perceptions and experiences of Palestinian women street vendors in the occupied Old
City of Jerusalem.

Data collection, which covered a period of two weeks in January 2018, was primarily
performed using “direct observation” and “informal interviews” with the participants. On a
daily basis, at least one of the two researchers spent between 4 and 6 h (on most days both
researchers were present, with each researcher spending about 70 h in the field) observing
and talking with the women who have confirmed their consent to participate in the study.
As a beginning step in this study, participant observation allowed us to better understand
the day-to-day activities and practices of women street vendors in the marketplace, and to
grasp how they operate and interact within their natural setting. Moreover, as a result of
familiarising us with these women’s immediate community and life circumstances, using
observation as a data collection method is presumed to lend credence and validity to our



Marital Number of Years in street

Participant Age status children vending Goods offered

Birzeit 45 Single - 10 Leafy greens

Bisan 73 Divorced 7 27 Traditional crafts and
embroideries

Haifa 59 Widow 6 18 Leafy greens

Husan 43 Widow 3 9 Dairy products

Huwara 64 Married 7 20 Fruits and vegetables

Jenin 68 Married 8 25 Herbs and spices

Jifna 71 Married 7 20 Fruits and vegetables

Karmel 68 Married 5 21 Fruits and vegetables

Lifta 57 Married 4 18 Traditional crafts and
embroideries

Lydda 63 Married 5 25 Dried fruits and spices

Nazareth 64 Married 6 20 Dairy products

Rafah 57 Married 4 17 Spices

Safed 57 Married 6 16 Pickled products

Taybeh 55 Married 6 20 Leafy greens

Yafa 43 Married 4 11 Vegetables and dried fruits

Source: Data collection and analysis
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Table 1.
Socio-demographic
profile of the
participants
(pseudonyms used)

interpretation and analysis of their everyday lives and experiences (see Bernard, 1994;
Dewalt and Dewalt, 2002; Kawulich, 2005).

Alongside participant observation, and throughout the two-week period, we carried out
15 informal, unstructured interviews with the participating women, each lasting between 1 h
and 2 h, which allowed us to venture into what was deemed personally important to these
women and to further corroborate our understandings and interpretations. Most of our
conversations, therefore, revolved around various issues and details related to these
women’s everyday experiences; their motivations for engaging in street vending activities;
how they juggle their work and family lives; their relationships with family members and
relatives; their relationships with other women and market participants; and the challenges
and difficulties they experience on a daily basis.

Throughout our interviews and discussions with the participants, we maintained field notes
to record details related to our personal observations and informal interviews in the fieldwork
site. The process of data analysis has coincided with the process of data collection and continued
after the completion of the latter. This simultaneity between the two processes in ethnographic
inquiry falls in line with the recommendations of Marshall and Rossman (2006) and Merriam
(1988), who contend that the nature of classifying persons, actions and social situations is
inherent in ethnographic fieldwork. Both researchers have kept a separate registry of field notes
in which they individually recorded their observations of the daily practices and activities of the
participating women, as well as the comments and expressions offered by these women during
the informal interviews. Almost after every day in the field, each researcher transcribed the
written field notes of that day, translated them from Arabic into English, and coded the data
using as many categories as possible. Then, as part of ensuring internal validity, the researchers
exchanged their field notes and subsequent transcription and coding with each other. Spanning
over the entire two-week period of data collection and analysis, this routine was concluded with
a lengthy and thorough discussion between the researchers to come up with a consolidated set
of codes and categories proclaimed to represent the everyday experiences and struggles of
Palestinian women street vendors in the Old City of Jerusalem. In doing so, the researchers
sought to identify and describe patterns and themes from the perspectives of the participating
women, and then attempted to understand and explicate these patterns and themes from the
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researchers’ own perspectives. In discussing the codes and categories, we found that three
interrelated themes (i.e. resisting economic adversity, resisting social marginalisation, resisting
the occupation) capture the hidden and subtle resistance embedded in everyday entrepreneurial
practices of less-than-exemplary and oppressed people. In writing up the findings of the study,
we used the names of occupied Palestinian cities and villages as pseudonyms to protect the
participants’ identities.

Findings and discussion

Entrepreneuring: an everyday form of resistance

In occupied Palestine, women are trapped in an intersection of oppressions that render them
particularly susceptible to poverty and suffering (Granerud, 2012). As individuals living
under occupation and colonisation, they are deprived of their land, culture and their basic
human rights, including the right to life, liberty and self-determination. As women they are
subject to limited socio-political/economic rights and opportunities within their society,
where a conventional position on gender roles is predominantly upheld (for a comprehensive
study on the barriers facing women in the Arab World, see Al-Ahmadi, 2011; Jamali, 2009;
McElwee and Al-Riyami, 2003; Mehtap et al, 2017; Omair, 2008; Tlaiss and Kauser, 2010).
They are, as asserted by Granerud (2012), second-class citizens whose livelihood options
and possibilities are severely constrained by virtue of the intersectionality between gender,
patriarchy and colonialism.

In what follows, our data show how Palestinian women street vendors struggle against
adverse economic, social and political realities by enacting entrepreneuring as an everyday
form of resistance, which allows them to realise outcomes far more diverse than that which
appears on the surface. Besides generating economic benefits, the act of entrepreneuring
creates a new reality intertwined with various desired challenges and opportunities, eliciting
a form of resistance anchored in Palestinian women’s day-to-day practices.

Resisting economic adversity
Confronted with an environment of deprivation and exclusion, marginalised Palestinian
women find themselves obliged to carve out a living in order to survive. This is iterated by
nearly all the women street vendors with whom we conversed in the open market of the Old
City of Jerusalem. In particular, one common statement stands out: bidna naeish, which
translates as “we must live”, which is commonly followed by “this is our only available
means of livelihood [or] survival” (Lydda, Rafah, Karmel, Jifna, Birzeit, Husan and Lifta).
Like many others who live in poverty and suffer from alienation and the lack of visibility,
these women’s everyday struggle forces them to generate coping mechanisms where they are
required to apply their “makeshift” creativity (de Certeau, 1984, p. xiv), in addition to
imagination and the local, small skills with which they are endowed (Imas et al, 2012) in order
to create new opportunities that sustain their lives and ensure their households’ subsistence
and survival (see also Gordon ef al, 2018). Here, we are taken by a comment made by Jenin, a
picturesque personification of a true fallaha (old peasant women) selling herbs and spices: “we
are the sons and daughters of this land [...] it takes care of us, it nourishes us, it provides|[...J’
In another comment, Yafa, who is relatively of younger age, still upholds close ties with
traditions and customs and talks of her ancestors, and of herself now, how they have always
ploughed and tilled their land; “[...] a place where familial and work relations are interwoven
[...] a source of enjoyment, comfort and safety”. While acknowledging selling home-grown
fruits and vegetables as a viable source of livelihood and survival, Karmel provokes a
different, somewhat unfavourable aspect of her work as street vendor:

I want my children to have a better future, like all mothers [...] it hurts me when, sometimes, I
contemplate the idea of seeing them doing the same thing I am doing now. Long time ago, I have



impressed this type of work on myself and the life of my family, however, what I wish for my
children now is to be free from this impression and to have better prospects and opportunities,
withering away the option of street vending.

Karmel unremittingly carries on in an aggrieved tone:

My work in street vending can only go so far, and it is within this space encompassed by this
distance that I work and move [...] it constitutes my fate from which I cannot escape.

Instead of remaining dependent upon the possibilities afforded by the adverse
circumstances, these women trace what de Certeau (1984, p. 34) calls “indeterminate
trajectories” — that is, trajectories that are marginal or peripheral to the space organised by
the techniques of the dominant structures. In this case, street vending — though it may
appear meaningless being outside the boundaries of the formal economy — not only allows
such women to realise their economic aspirations in the face of constrained opportunities of
employment and self-employment, but also ignites a hope for a better future and way of
living for themselves and their families. In agreement with the others, Bisan, a divorced
woman with seven children, so proudly puts it using a proverb commonly used in
Palestinian everyday life: “ma h’aka jildak mithel t'ofrak”, meaning “nothing scratches your
skin like your own fingernail”. She goes on discussing her frustration with how odds are
stacked against her and her family, and how street vending presents her an opportunity to
make ends meet, with a scant taste of hope.

Resisting social marginalisation

The notion of “entrepreneuring as an everyday form of resistance” brings to light how
entrepreneuring in contexts of oppression and marginalisation may contribute to social
change and transformation. Although street vending has been criticised for reflecting and
perpetuating hegemonic gender ideologies (e.g. Agadjanian, 2002; Pozarny, 2016; Trupp and
Sunanta, 2017), which position women in traditional roles associated with garden production
and household subsistence, it can constitute a true act of defiance by means of which women
(entrepreneurially) challenge or even subvert the constraining social order in which they are
embedded (see Al-Dajani and Marlow, 2013). At the most basic level, based on our
interpretation of the very real challenges and constraints encountered by these peasant
women, street vending enables such impoverished and subjugated individuals to engage in
income-generating activities that are culturally acceptable, thereby transcending structural
barriers that serve to inhibit their economic and social participation. Safed envisions her work
selling home-made pickled products in the Old City of Jerusalem as a natural extension of her
identity as fallaha, and as an activity properly aligned with other domestic responsibilities:

As a matter of fact, our tradition does not like women to work and be exposed to the outside world,
yet our own situation requires that I must help in every way possible. My husband and my children
help me in carrying out several of the tasks related to my work in street vending. For them, selling
home-made pickled products allows me to fulfil part of our familial needs.

Another startling expression that shows how defiant such women are is found in the words
of Haifa, who has been a widow for several years and has been solely responsible for raising
and supporting her six children. Fearlessly, she said:

I don’t care what people say or do. All I care about is my family wellbeing [...]I exactly know what I
am doing here.

The following comment made by a single women living with her parents and siblings shows
how street vending has enabled her to garner social power at the familial and communal
levels, which are manifest in increased independence and autonomy:
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Following my engagement in street vending selling leafy greens, I experienced greater involvement in
decisions related to money and spending within the family [...] what was once limited to my father
and brothers, is now accessible to me as a result of my contribution to the family income. (Birzeit)

In this sense, if one wishes to use the terminology of de Certeau (1984), these comments
underline how women may enact artistic ways of using the rules and expectations imposed
upon them with respect to ends and wishes foreign to the prevailing social order. Without
leaving the space where they have no choice but to exist, they can re-create their situation
not through rejecting or transforming the dominant system, but through working around it
or complying with it in a way that serves their own interests and requirements.

Another important implication of entrepreneurial street business in the social realm is
that it facilitates women’s access to social capital ties and networks that are vital for their
sustainability and survival (see Al-Dajani and Marlow, 2013). For many women, the street is
where they nurture and strengthen ties with family members and relatives. It is remarkable
how women succeed in engaging their entire families, particularly children, in organising
and performing several vending tasks. At the same time, it represents a social space where
they meet and interact with other market participants to whom they are connected through
common realities, social identities and historical experiences and solidarities. This particular
implication emerged as a common theme in almost all our communication with these
women; here, for instance, Jenin’s comment is quite relevant: “being here [in the open-air
market] has changed my life, the lives of those around me [...] now I feel more appreciated
and connected”. When asked to further elaborate, Jenin adds the following:

When I first came here, I felt isolated, strange, and out of place. Now, after almost eleven years, [ am
attached to this place and to all the people that I have come to know; I can’t see myself in another
place doing something different; I have made a lot of good friendships, some of which are of true
and sincere nature and on a deeply personal level. My daily interaction with some of my customers
goes beyond the simple selling and buying of food items, it involves sharing personal and familial
details related to our spouses and children, our joys and sorrows.

Similarly, Nazareth comments on her well-established relationships with other women street
vendors with whom she shares the same market space selling similar home-made dairy
products: “My friends [pointing at them] have made this work much more tolerable and
enjoyable. I trust them, they watch over my gunnysacks during prayer times, or during a
brief absence”.

The above rhetoric resonates with Al-Dajani and Marlow’s (2013) findings. In our case, it
became clear that street vending enables these women to enhance their self-worth and share
stories related to their work and family lives, but, also, to foster reciprocal and enduring
relationships that are critical in challenging exclusion and disengagement from the
broader community.

Interestingly enough, implied in the comments of two participants is a sense of bitterness
and disinterest with regards to the influence their work in street vending has on their well-
being and the position they hold within their communities:

My work in street vending is exhaustive, hardly leaving me with the sufficient time and energy to
attend to the needs of my four children. My work here in selling traditional crafts and embroideries
entails long hours in preparation, commuting, setting up, selling and bargaining with customers. (Lifta)

For a very long time, my relationships with other women in my home community have suffered
from my lack of engagement and weakened interaction. Before my coming here, these relationships
were a source of joy and I frequently reminisce some happy moments and incidents. (Jifna)

The last two comments notwithstanding, the significant social benefits of street vending
combined with the improved access to, and control of, economic resources give largely
invisible women a certain degree of recognition and freedom in an otherwise



male-dominated society. Although their work as street vendors does not constitute a basic
challenge to traditional patriarchal norms that demote women to secondary status within
both their families and the larger socio-political environment, it nevertheless empowers
them against their inferior position and enables them to achieve a greater sense of power
and control over some aspects of their lives and future.

Resisting the occupation

How entrepreneuring may also pose a continuous challenge to colonial domination carries
particular relevance to a context of severe oppression, occupation and continual displacement,
and is central to the purpose of the present paper. Viewed from a resistance perspective, the
act of entrepreneuring performed by marginalised Palestinian women offers an opportunity
not only to negotiate their existence from within a system that suppresses them and deprives
them of their most basic rights and liberties, but also to become powerful political actors who
can disrupt or undermine the colonial order and its norms by means of a variety of “tactics”
embedded within the practice of everyday life (de Certeau, 1984). In this respect, we agree with
Bayat (2000) and Cross (1998) on the efficacy of resistance exercised by the participants in the
informal economy. But rather than privileging open or organised forms of political action, we
here tend to subscribe to the views Kerkvliet (2009) and Scott (1985) establish with respect to
how peasant women create mundane and more subtle ways of resisting the nightmares of
increasing persecution, exploitation and dispossession.

The everyday life of women street vendors operating in the Arab Palestinian market
entails an inordinate number of challenges. Aside from the difficulties of having to put up
with far from ideal working conditions (i.e. exposure to harsh weather, long working hours
and fluctuating income), or of having to commute for several hours a day between their
villages and the city — with all the intricacies that this may involve as a result of the presence
of the strenuous Israeli checkpoints that obstruct the movement of Palestinians and expose
them to various forms of humiliation and extreme abuse — they have to deal with the
occupation’s policies and practices that relentlessly seek to take them off the streets of
Jerusalem as part of its efforts to Judaize the city. In attesting to this, Taybeh, who is
married with six children, says:

Nowadays, as soon as we arrive to the market, tension starts to rise as a result of the impending
offensive and brutal assaults of the Israeli police officers, who never cease to constrain our
livelihoods and interactions using several measures, such as arrest, confiscation of goods and the
imposition of substantial fines.

Yafa’s recollection of a personal incident that shook her life profoundly provides a lucid evidence on
the Israeli forces’ inhuman actions: “One time, my little son and I did not have enough time to hide
my vegetables and dried fruits away from the invading Israeli forces who confiscated them and
battered my son as he tried vainly to prevent them from doing so.”

This is, of course, in addition to encountering settlers’ regular harassment and violent
attacks, which serve to exacerbate their insecurity and suffering (see, for instance, Bureau of
Democracy, Human Rights and Labor, 2017; Cliff, 1998; DPR, 2011; JCSER, 2010). Not
surprisingly, such attacks are normally carried out under protection of the Israeli armed
forces, since they contribute to fulfilling the occupation’s hope to pressure Palestinians and
force them to evacuate their land. On this, Safed with her quiet manner, seeming hesitant in
making clever remarks, makes the following comment: “It’s our rightful claim against their
ruthless power”. Safed, whose eldest son is now spending a sentence of nine years in the
Israeli occupation’s prisons, continues by saying that “no matter what they do or how more
difficult it gets, we will continue to come here and defend our right to work the streets of our
city and fend off their devious and more explicit measures”. Rafah, appearing in her
traditional dress that attests to her unwavering belonging to the village she comes from and

Palestinian
women street
vendors

1223




JEBR
256

1224

to the historical image of a Palestinian peasant woman, also feels unabashed in discussing
how her presence in the Old City contributes to the upholding of the Palestinian identity of
the place: “Our presence here shows our resilience in the face of calamity [...] our message
behind our physical presence is clear enough to ourselves, enemy and the entire world. We
shall remain samudin [those who exhibit sumud]’.

In reflecting the political dimension of street vending which most of our participants see
themselves shaping, either directly or indirectly, Husan intelligently brings up the conflict
between Palestinian micro producers and Israeli mass producers as evidence of the ongoing
everyday resistance inherent in the national struggle for freedom. She not only views selling
home-grown vegetables and fruits and traditional handcrafts as defying the occupier’s
prevailing rules and regulations, but also as a way of restraining the Israeli plans of
extending their monopoly over the entire agricultural production:

Israeli producers overflow the Arab Palestinian market with their produce, which is normally sold
for less. In spite of the minimal competitive threat we pose, the Israelis seem determined to prevent
us from producing and selling wholly Palestinian crops and crafts [...] our presence here continues
to challenge their mega producers.

Against this backdrop of daily struggle, women traders find new, alternative ways to
defend their right to remain and work on the streets of occupied Jerusalem. As de Certeau
(1984) would argue, these women, who lack the means required to eliminate or escape the
different constraints imposed upon them, internalise and perform several manoeuvring
techniques that emanate from the space of everyday life — identifying and understanding
the cracks in the surveillance of the governing system; learning the routines and rhythms of
police activities; and becoming aware which streets are the most targeted. Moreover, by
tapping into different social ties and networks, they make use of the help and support of
both market colleagues and relatives to avoid the wrath of the police. For instance, Huwara
mentions the different ways they use to alert each other about police raids (e.g. whistling,
hissing, squealing), and how they help one another move their goods to a safe place, away
from the street being targeted. Lifta further talks appreciatively of the shop-owners who
would often help her move her merchandise and hide it inside their stores until it becomes
safe to take them out again. Such “politics of ploys”, as termed by de Certeau (1984, p. xiv;
xxiv), enable the women to quietly deflect the functioning of the occupying power through
“outwitting” it, or through “pulling tricks” on it. This is also iterated in a comment by Lydda
who talks enthusiastically of her son when “he accompanies her to the market and spends
his time serving as a watchman guarding her and her merchandise against unexpected
police raids and settlers’ attacks”.

Considered from this view, street vendors’ clandestine resistance and reliance on tactical
manoeuvres is thus more than a struggle over the denied economic and social spaces; rather,
it is a struggle over their right as citizens to hang on to their appropriated land despite all
the structures of power that seek to remove them. Stated positively — through their ongoing
physical presence, traditional appearance in their embroidered dresses (an important
Palestinian ethno-cultural marker) and the type of products they sell — they struggle to
affirm their claims over their city and maintain the material and symbolic representations
that constitute its Arab identity.

Reflections on the act of entrepreneuring

Michel de Certeau’s main interest in the “lived” world of individuals, a world not addressed
by positivist science, puts forward a nuanced position in which entrepreneuring, like
reading and walking, is basically a resistance tactic whereby the “weak” struggle
against the constraints imposed on them and endeavours to reclaim autonomy and
self-determination. Contrary to the highly systematic, well-structured world — overlooking



that which is ambiguous, idiosyncratic and changeful, “an everyday practice” perspective
implies that an overwhelming majority of entrepreneuring is driven by a challenge whereby
the entrepreneur’s goal is to appropriate a deeper meaning of her existence. It also implies
that the forms and outcomes of entrepreneuring are ostensibly set within the limits of the
oppressive reality, and by the nature of restrictions imposed by the dominating power; in
other words, it is the nature and level of oppression that determines the motleyness of
entrepreneuring tactics (see Scott, 1985, p. 299).

A practice approach extends entrepreneurship beyond its economic principles into the
“unheroic work of ordinary entrepreneurial actors in their day-to-day life” (Whittington,
1996, p. 734), or into the “everyday” life of people in pursuit of a world of their own creation
(de Certeau, 1984). Towards this end, the following inferences establish a modest invitation
to broaden the definitional scope of entrepreneurship, a new way of theorising the act and
the actor that are evidently different and complex in nature. Although our inferences are
presented here based on our interpretation and analysis of the local insights gathered
through our informal interviews with, and personal observation of, marginalised Palestinian
women street vendors in the Old City of Jerusalem, we believe they can be extended to
include other entrepreneurial actors and acts:

(1) An act of entrepreneuring originates in a genuinely critical vision of reality. The
traditional concept of entrepreneurship is unabatingly mechanistic, one that
assumes the safeguarding of reality and considers it as something pre-established, a
fait accompli. What we are proposing, however, is a rudimentary aspect of an
entrepreneuring act, that is, a critical vision founded on the recognition of reality, not
as “given”, but as a reality ceaselessly in the making (see Freire, 1972). Generally, the
marginalised exemplify this critical recognition of the combined effect of the socio-
political and economic situation and how these together condition their reality. Their
act of entrepreneuring, thus, relates the act itself to transforming reality in its
totality rather than a fragment of that reality, and also relates it to their role in this
transformation. Indeed, Schumpeter’s (1942) conceptual construct of “creative
destruction” with its economic demarcation principle, suppresses fundamental
novelties because of their subversive nature of its basic tenants. For marginalised
people are truly engrossed in the totality of their lived experience, their reflection
upon their life makes them conscious of their ability of creating or re-creating reality.
All the while, they maintain an attitude of being both alert and receptive to emerging
possibilities for change and transformation.

(2) The act of entrepreneuring involves enacting new possibilities. Marginalised
people are hardly viewed as having potential for creativity, a view that engenders
a failure to identify how they apply their skills and capabilities to improve their
position within society. The marginalised constantly engage in a process of critical
self-reflection, whereby they valorise the available resources and use
entrepreneurship as a platform onto which the possibilities of their knowledge
and skills are multiplied. Michel de Certeau (1984, p. 98) gives a vivid illustration of
the multiple possibilities that Charlie Chaplin makes of his cane, commenting that
“he does other things with the same thing and he goes beyond the limits that the
determinants of the object set on its utilisation”. In the same vein, peasants
multiply the possibility of their land and agricultural skills: their cultivated land
becomes a principal source of income as well as a challenge to colonialism,
capitalism and corporate agri-business. In enacting new possibilities, the
operationalisation of opportunity is specific to the particularities of a social
setting (Rehn and Taalas, 2004), which contrasts with Formaini’s (2001) view that
opportunities are discoverable and exploitable.
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Table II.
Entrepreneurship as
economic activity/
practice distinction

(3) The act of entrepreneuring is biophiliac. To use Erich Fromm’s (1964) terms, enacting
entrepreneurial projects is considered biophiliac (life-loving), whereas oppression and
poverty stemming from colonialism, patriarchy or any other form of domination are seen
as necrophiliac (death-loving). In fact, although disenfranchised and regularly lacking in
basic facilities and resources (Imas ef al, 2012), the marginalised are never powerless;
they often enact creative practices (de Certeau, 1984) that expose the prosaic everyday
life through which they convey their own experience and knowledge. Berglund and
Johansson (2007) argue against seeing those who are suppressed as in need of “help”, but
rather emphasise how these suppressed people relate to entrepreneurship in their own
way. As such, they demonstrate fair levels of discipline, concentration and patience and
they show supreme concern for their work. Their creative practices demonstrate, both
objectively and subjectively, an authentic, biophiliac attitude that blends their creativity
and love of life in a way that makes life possible.

Clearly, the above inferences problematise the strongly held positivistic and mechanistic
knowledge we have of entrepreneurship. If this is indeed the case, and to the extent that it is
the case, then the knowledge we are proclaiming here is reliant upon human practices, being
dialectally established in and out of the interchange between human agency and social
structure within an essentially social context. What practice theory claims is that people
being heterogeneous with diverse motives and intentions engage with the world with the
objective of transforming it. In making this argument, the ontological, epistemological
and methodological bases of entrepreneurship-as-practice are directly opposite to
entrepreneurship as a positive economic activity. This opposition is illustrated in
Table II, which represents the confluence of our reading of the existing literature and our
interpretation of the findings of our fieldwork.

Entrepreneurship-as-practice provides us with a much-needed platform for intellectual
skirmish with the concept running straight to the core of what being human is all about. In
his Politics, Aristotle said that “lwoJman, by nature, is a political animal” (Mulgan, 1974).
The freedom of individuals to express themselves through entrepreneuring, by which effect
is thrown into the social sphere, must, then, be political. By looking at the entrepreneurial act
of street vending performed by marginalised Palestinian women, our arguments rest on the
idea that entrepreneuring is political in consequence, even if politics is not one of its
immediate preordained purposes, in the sense that it enables the weak and the oppressed to
struggle against economic, social and colonial constraints.

Conclusion
“Entrepreneuring as an everyday form of resistance”, as demonstrated throughout this
paper, suggests that entrepreneurship is not (and should not) be merely understood from an

Entrepreneurship as economic activity Entrepreneurship as practice

Exists in objectivism Exists in constructionism
Assumes a positivist theoretical Covers different theoretical perspectives — e.g., critical inquiry,
perspective interpretivism, feminism, structuralism and post-structuralism

Level of analysis relates to an individual Inherently dialectic, relational and collective
and/or business formation

Focuses on statistically quantifiable Narrative, interpretative methods, discourse and rhetoric
measures — reductionist approach

Context is peripheral Socially situated and defined

Favours reason and intellect Favours lived or everyday experience and includes both intellect
predominantly and emotion

Source: A synthesis of literature and data analysis




economic perspective, solely aimed at improving one’s own financial position or maintaining
economic survival, but is rather a social phenomenon that also acts on, and is acted upon by,
the social and political realms. The conceptualisation of entrepreneuring offered here
transcends the artificial demarcation lines separating the social, political and economic
realms: it offers hope for a better and deeper understanding of the diverse context-specific
forms and outcomes of entrepreneurship.

In a marginalised and oppressed context, as this paper highlights, entrepreneurial activities
enacted by individuals with creative capacities can be an important means of resisting
economic adversity, social marginalisation and political (colonial) domination. Furthermore,
our discussion has proffered three inferences describing the entrepreneurial act of Palestinian
women street vendors. Overall, their entrepreneurial act originates in a genuinely critical
vision of their reality (inference 1), involves enacting new possibilities for themselves and for
their families (inference 2), as well as having a biophiliac attitude (inference 3).

Contributions and implications
This study contributes to the literature by, first, advancing the present dialogue on mundane
entrepreneurship that takes place in the space of everyday life and by means of which ordinary
individuals manage their day-to-day activities and existence. These ordinary individuals,
whose entrepreneurial activities are seemingly inconsequential and seldom recognised, enact
various possible entrepreneurial projects that prove to be effective in promoting their
well-being and improving their life conditions. An implication of this finding is the need for
formulating policies aimed at easing the suffering of these ordinary people, who lack the
proper means to secure and lead a dignified life. Apart from acknowledging the importance of
ending the occupation, these policies should be directed at promoting and improving
“individual freedom” to support a more equitable distribution of political, social and economic
opportunities. For example, considering the experiences of Palestinians villagers with the
frequent confiscation of their land and the deliberate burning of their fields and crops, policies
targeted at protecting and securing the private property of these villagers will minimise the
imminent threat to their limited, and sometimes only, source of income and livelihood.
Second, by imparting insights on entrepreneurship in environments suffering from
colonisation, deprivation and oppression, and that are largely marginalised in the dominant
theoretical and research frameworks (e.g. the Old City of Jerusalem). While these environments
are viewed as enclaves of harsh and disturbing circumstances where entrepreneurs find it very
difficult to operate, entrepreneurs motivated initially by economic goals begin to realise their
entrepreneurial activity as a challenge to social marginalisation and political disempowerment.
As the present work suggests, the participants perceive their work in street vending effective in
enhancing their individual agency and their position amongst members of their families and
communities, as well as in enabling them to non-violently resist the Israeli colonial oppression
and its efforts to Judaize the city. The implication of this finding is perhaps an expression of
concern towards the formulation and imposition of certain discriminatory policies that only
seek to exacerbate the already impoverished everyday lives of Palestinians. For instance,
policies that encourage the erection of roadblocks and checkpoints between Palestinian cities
and villages, as well as others that call for removing Palestinian street vendors off the streets of
Jerusalem. Although this was not specifically addressed in this paper, future research may
explore the nature of such policies and how they influence Palestinian women street vendors
and their everyday entrepreneurial activities and practices.

Limitations and further research

It is important to acknowledge that our study focuses on the Old City of Jerusalem as a context
under occupation. Derived from this acknowledgement is a chief concern, which we did not
address: whether the perceptions, perspectives and experiences of marginalised women in
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other contexts are similar to those of the women who participated in the present study.
Although central to this concern is the limited generalisability of the findings (Bhattacherjee,
2012; Cope, 2011), the aim of the present work is to explore the lived experiences of Palestinian
women street vendors and how they use everyday entrepreneurial practices to challenge their
subordination, in addition to highlighting, though in passing, the nuances amongst these
women and their life situations. This limitation elicits an invitation to further explore the
context-specific nature of entrepreneurship and how the diverse entrepreneurial forms and
outcomes are shaped by, and born out of, the dynamic interaction between the actors and their
surrounding environment.

Looking specifically at what we have done here, our intention is not to develop a
comprehensive political theory of entrepreneurship, but to show that the act of
entrepreneuring engenders various social and political outcomes apart from the economic
ones. We do acknowledge that some political and social consequences of entrepreneurship
may be negative, in the sense of reproducing dominant ideologies and social structures;
however, our notion of “entrepreneuring as an everyday form of resistance”, inspired chiefly
by de Certeau’s theoretical framework and Scott’s (1985) “infrapolitics” highlights how
entrepreneurial projects engender individual empowerment, social change, as well as the
recognition of, and respect for, marginalised populations. In employing the concept of
resistance, we seek to problematise the current constricted codification and institutionalisation
of entrepreneurship by arguing for an inter-disciplinary and meta-theoretical perspective on
the basis that it would, as Grant and Perren (2002, p. 202) suggest, “enable debate, friction,
creativity, and ultimately new theories and understandings”.

References

Abed, G.T. (1988), The Palestinian Economy: Studies in Development under Prolonged Occupation,
Routledge Publishing, Abingdon.

Abu-Lughod, L. (1990), “The romance of resistance: tracing transformations of power through Bedouin
women”, American Ethnologist, Vol. 17 No. 1, pp. 41-55.

Agadjanian, V. (2002), “Men doing ‘women’s work’: masculinity and gender relations among street
vendors in Maputo, Mozambique”, The Journal of Men’s Studies, Vol. 10 No. 3, pp. 329-342.

Ahl, H. (2004), The Scientific Reproduction of Gender Inequality: A Discourse Analysis of Research Texts
on Women’s Entrepreneurship, Liber AB, Malmo.

Ahl, H. and Marlow, S. (2012), “Exploring the dynamics of gender, feminism and entrepreneurship:
advancing debate to escape a dead end”, Organization, Vol. 19 No. 5, pp. 543-562.

Al-Ahmadi, H. (2011), “Challenges facing women leaders in Saudi Arabia”, Human Resource
Development International, Vol. 14 No. 2, pp. 149-166.

Al-Dajani, H. and Marlow, S. (2013), “Empowerment and entrepreneurship: a theoretical framework”,
International Journal of Entrepreneurial Behaviour & Research, Vol. 19 No. 5,
pp. 503-524, doi: 10.1108/JEBR-10-2011-0138.

Al-Dajani, H,, Carter, S., Shaw, E. and Marlow, S. (2015), “Entrepreneurship among the displaced and
dispossessed: exploring the limits of emancipatory entrepreneuring”, British Journal of
Management, Vol. 26 No. 4, pp. 713-730.

Alghoul, D. (2017), “Taking Palestine everywhere: a modern twist to deep-rooted tradition”, available at:
www.google.ps/amp/s/www.alaraby.co.uk/english/amp/society/2017/7/14/taking-palestine-
everywhere-a-modern-twist-to-deep-rooted-tradition (accessed 5 July 2018).

BADIL Resource Centre for Palestinian Residency and Refugee Rights (2014), “Forced population
transfer: the case of Palestine, introduction”, Working Paper No. 15, BADIL Resource Centre for
Palestinian Residency and Refugee Rights, Bethlehem, available at: www.badil.org/
phocadownload/Badil_docs/publications/wpl5-introduction.pdf (accessed 9 May 2018).


www.google.ps/amp/s/www.alaraby.co.uk/english/amp/society/2017/7/14/taking-palestine-everywhere-a-modern-twist-to-deep-rooted-tradition
www.google.ps/amp/s/www.alaraby.co.uk/english/amp/society/2017/7/14/taking-palestine-everywhere-a-modern-twist-to-deep-rooted-tradition
www.badil.org/phocadownload/Badil_docs/publications/wp15-introduction.pdf
www.badil.org/phocadownload/Badil_docs/publications/wp15-introduction.pdf

BADIL Resource Centre for Palestinian Residency and Refugee Rights (2015), “Displacement of
Palestinians as a war crime: information for the consideration of the commission of inquiry,
established under United Nations Human Rights Council Resolution S-21/1”, available at: www.
badil.org/phocadownload/badil-new/publications/research/working-papers/displacement-as-
war-crime-en.pdf (accessed 9 May 2018).

Banerjee, S. and Tedmanson, D. (2010), “Grass burning under our feet: indigenous enterprise
development in a political economy of whiteness”, Management Learning, Vol. 41 No. 2,
pp. 147-165, doi: 10.1177/1350507609357391.

Bayat, A. (2000), “From ‘dangerous classes’ to ‘quiet rebels’: politics of the urban subaltern in the global
south”, International Sociology, Vol. 15 No. 3, pp. 533-557.

Berglund, K. and Johansson, A.W. (2007), “Entrepreneurship, discourses and conscientization in
processes of regional development”, Entrepreneurship & Regional Development, Vol. 19 No. 6,
pp. 499-525, doi: 10.1080/08985620701671833.

Bernard, HR. (1994), “Methods belong to all of us”, in Borofsky, R. (Ed.), Assessing Anthropology,
McGraw-Hill, New York, NY, pp. 168-179.

Berry, T. (2009), “Challenges and coping strategies of female street vendors in the informal economy”,
master thesis, University of Pretoria, Pretoria.

Bhattacherjee, A. (2012), Social Science Research: Principles, Methods, and Practices, University of
South Florida, Tampa, FL.

Bruni, A.,, Gherardi, S. and Poggio, B. (2004), “Entrepreneur-mentality, gender and the study of
women entrepreneurs”, Journal of Organizational Change Management, Vol. 17 No. 3,
pp. 256-268, doi: 10.1108/09534810410538315.

B'tselem (2018), “List of military checkpoints in the West Bank and Gaza Strip”, available at: www.btselem.
org/freedom_of_movement/checkpoints_and_forbidden_roads (accessed 13 December 2018).

Bureau of Democracy, Human Rights, and Labor (2017), “2016 Human rights reports: Israel and
the occupied territories”, available at: www.state.gov/j/drl/rls/hrrpt/2016/nea/265502.html
(accessed 25 January 2018).

Cahn, M. (2008), “Indigenous entrepreneurship, culture and micro-enterprise in the Pacific Islands: case
studies from Samoa”, Entrepreneurship & Regional Development, Vol. 20 No. 1,
pp. 1-18, doi: 10.1080/08985620701552413.

Calas, M., Smircich, L. and Bourne, K. (2009), “Extending the boundaries: reframing ‘entrepreneurship
as social change’ through feminist perspectives”, Academy of Management Review, Vol. 34 No. 3,
pp. 552-569, doi: 10.5465/AMR.2009.40633597.

Chabin, M. (2017), “In Christ’s birthplace, olive wood artisans carry on a holy land tradition”, available at:
https://cruxnow.com/global-church/2017/12/21/christs-birthplace-olive-wood-artisans-carry-holy-
land-tradition/ (accessed 5 July 2018).

Cliff, T. (1998), “The Jews, Israel, and the Holocaust”, Socialist Review, No. 219, pp. 20-22.

Cope, J. (2011), “Entrepreneurial learning from failure: an interpretative phenomenological analysis”,
Journal of Business Venturing, Vol. 26 No. 6, pp. 604-623, doi: 10.1016/j.jbusvent.2010.06.002.

Cross, J. (1998), Informal Politics: Street Vendors and the State in Mexico City, Stanford University
Press, Stanford, CA.

Dajani, S.R. (2005), “Ruling Palestine: a history of the legally sanctioned Jewish-Israeli Seizure of land
and housing in Palestine”, Centre on Housing Rights and Evictions (COHRE) and BADIL
Resource Centre, Bethlehem, available at: www.badil.org/phocadownloadpap/Badil_docs/
publications/Ruling % 20Palestine.pdf

Dana, L.P. and Anderson, R.B. (2007), “A multidisciplinary theory of entrepreneurship as a function of
cultural perceptions of opportunity”, in Dana, L.P. and Anderson, R.B. (Eds), International
Handbook of Research on Indigenous Entrepreneurship, Edward Elgar Publishing, Cheltenham,
pp. 595-603.

de Certeau, M. (1984), The Practice of Everyday Life, University of California Press, Berkeley, CA.

Palestinian
women street
vendors

1229



www.badil.org/phocadownload/badil-new/publications/research/working-papers/displacement-as-war-crime-en.pdf
www.badil.org/phocadownload/badil-new/publications/research/working-papers/displacement-as-war-crime-en.pdf
www.badil.org/phocadownload/badil-new/publications/research/working-papers/displacement-as-war-crime-en.pdf
www.btselem.org/freedom_of_movement/checkpoints_and_forbidden_roads
www.btselem.org/freedom_of_movement/checkpoints_and_forbidden_roads
www.state.gov/j/drl/rls/hrrpt/2016/nea/265502.html
https://cruxnow.com/global-church/2017/12/21/christs-birthplace-olive-wood-artisans-carry-holy-land-tradition/
https://cruxnow.com/global-church/2017/12/21/christs-birthplace-olive-wood-artisans-carry-holy-land-tradition/
www.badil.org/phocadownloadpap/Badil_docs/publications/Ruling%20Palestine.pdf
www.badil.org/phocadownloadpap/Badil_docs/publications/Ruling%20Palestine.pdf

JEBR
256

1230

Dewalt, KM. and Dewalt, BR. (2002), “Informal interviewing in participant observation”,
in Dewalt, KM. and Dewalt, BR. (Eds), Participant Observation: A Guide for Fieldworkers,
AltaMira Press — Rowman & Littlefield Publishers, Inc., Lanham, pp. 120-140.

DRP (2011), “Chronological review of events relating to the question of Palestine”, Division for
Palestinian Rights, New York, NY, available at: https://unispal.un.org/DPA/DPR/unispal.nsf/0/
C874D956089F017E8525788E0057B215 (accessed 10 June 2018).

Farsoun, SK. (2004), Culture and Customs of the Palestinians, Greenwood Publishing Group,
Westport, CT.

Formaini, R.L. (2001), “The engine of capitalist process: entrepreneurs in economic theory”, Economic
and Financial Review, Fourth Quarter, pp. 2-13.

Foucault, M. (1972), “The discourse on language”, in Wood, D. and Medina, J. (Eds), Truth:
Engagements across Philosophical Traditions, Blackwell Publishing, Hoboken, NJ, pp. 315-335.

Foucault, M. (1978), “Nietzsche, genealogy, history”, Semiotexte, Vol. 3 No. 1, pp. 78-94.

Freire, P. (1972), Pedagogy of the Oppressed, Translated and edited by Myra Bergman Ramos, Herder,
New York, NY.

Fromm, E. (1964), The Heart of Man, Harper & Row Publishers, New York, NY, Evanston,
IL and London.

Gaddefors, J. and Anderson, A.R. (2017), “Entrepreneursheep and context: when entrepreneurship is
greater than entrepreneurs”, International Journal of Entrepreneurial Behavior & Research,
Vol. 23 No. 2, pp. 267-278, doi: 10.1108/IJEBR-01-2016-0040.

Gordon, K., Wilson, J., Tonner, A. and Shaw, E. (2018), “How can social enterprises impact health
and well-being?”, International Journal of Entrepreneurial Behavior & Research, Vol. 24 No. 3,
pp. 697-713, doi: 10.1108/IJEBR-01-2017-0022.

Goss, D., Jones, R, Betta, M. and Latham, J. (2011), “Power as practice: a micro-sociological analysis of
the dynamics of emancipatory entrepreneurship”, Organization Studies, Vol. 32 No. 2,
pp. 211-229, doi: 10.1177/0170840610397471.

Graham, L.J. and Connelly, D.M. (2013), “Any movement at all is exercise: a focused ethnography of
rural community-dwelling older adults’ perceptions and experiences of exercise as self-care”,
Physiotherapy Canada, Vol. 65 No. 4, pp. 333-341.

Graham-Harrison, E. (2017), “Worst view in the world: Banksy opens hotel overlooking Bethlehem
Wall”, The Guardian, 3 March, available at: www.theguardian.com/world/2017/mar/03/banksy-
opens-bethlehem-barrier-wall-hotel (accessed 20 January 2018).

Granerud, JH. (2012), “Belonging to Palestine: a study of the means and measures of Palestinian
women’s belonging to their state and nation”, master thesis, Global Refugee Studies, Aalborg
University, Aalborg.

Grant, P. and Perren, L. (2002), “Small business and entrepreneurial research: meta-theories, paradigms
and prejudices”, International Small Business Journal, Vol. 20 No. 2, pp. 185-211.

Griffith, AL (1998), “Insider/outsider: epistemological privilege and mothering work”, Human Studies,
Vol. 21 No. 4, pp. 361-376.

Hamilton, E. (2006), “Whose story is it anyway? Narrative accounts of the role of women in founding
and establishing family businesses”, International Small Business Journal, Vol. 24 No. 3,
pp. 253-271, doi: 10.1177/0266242606063432.

Hattab, H. (2012), “Towards understanding female entrepreneurship in Middle Eastern and North
African countries: a cross-country comparison of female entrepreneurship”, Education, Business
and Society: Contemporary Middle Eastern Issues, Vol. 5 No. 3, pp. 171-186.

Herod, A. (1999), “Reflections on interviewing foreign elites: praxis, positionality, validity and the cult
of the insider”, Geoforum, Vol. 30 No. 4, pp. 313-327, doi: 10.1016/S0016-7185(99)00024-X.

Hindle, K. and Moroz, P. (2010), “Indigenous entrepreneurship as a research field: developing a
definitional framework from the emerging canon”, Infernational Entrepreneurship and
Management Journal, Vol. 6 No. 4, pp. 357-385, doi: 10.1007/s11365-009-0111-x.


https://unispal.un.org/DPA/DPR/unispal.nsf/0/C874D956089F017E8525788E0057B215
https://unispal.un.org/DPA/DPR/unispal.nsf/0/C874D956089F017E8525788E0057B215
www.theguardian.com/world/2017/mar/03/banksy-opens-bethlehem-barrier-wall-hotel
www.theguardian.com/world/2017/mar/03/banksy-opens-bethlehem-barrier-wall-hotel

Hondras, M., Hartvigsen, ], Myburgh, C. and Johannsessen, H. (2016), “Everyday burden of
musculoskeletal conditions among villagers in rural Bostwana: a focused ethnography”, Journal
of Rehabilitation Medicine, Vol. 48 No. 5, pp. 449-455.

Howard, L.M. and Williams, B.A. (2016), “A focused ethnography of baccalaureate nursing students
who are using motivational interviewing”, Journal of Nursing Scholarship, Vol. 48 No. 5,
pp. 472481,

Hughes, K.D. and Jennings, J.E. (2012), Global Women’s Entrepreneurship Research: Diverse Settings,
Questions, and Approaches, Edward Elgar Publishing, Cheltenham.

Human Rights Watch (2017), “World report 2017: Israel/Palestine events of 2016”, available at: www.
hrw.org/world-report/2017/country-chapters/israel/palestine (accessed 13 April 2018).

Imas, J.M., Wilson, N. and Weston, A. (2012), “Barefoot entrepreneurs”, Organization, Vol. 19 No. 5,
pp. 563-585, doi: 10.1177/1350508412459996.

Jamali, D. (2009), “Constraints and opportunities facing women entrepreneurs in developing countries:
a relational perspective”, Gender in Management: An International Journal, Vol. 24 No. 4,
pp. 232-251, doi: 10.1108/17542410910961532.

JCSER (2010), “Violations of Palestinian Human Rights in Jerusalem in February 20107,
Jerusalem Center for Social & Economic Rights, Jerusalem, available at: www.jcser.org/index.
php?option=com_content&view=article&id=514:violations-of-palestinian-human-rights-in-
jerusalem-in-february-2010&catid=32:monthly-reports&Itemid=32 (accessed 10 June 2018).

Jetter, A., Orleck, A. and Taylor, D. (1997), The Politics of Motherhood: Activist Voices from Left to
Right, University Press of New England, Lebanon, NH.

Johnson, P. (2007), “Tales of strength and danger: Sahar and the tactics of everyday life in Amari
refugee camp, Palestine”, Signs: Journal of Women in Culture and Society, Vol. 32 No. 3,
pp. 597-619.

Johnstone, H. and Lionais, D. (2004), “Depleted communities and community business
entrepreneurship: revaluing space through place”, Entrepreneurship & Regional Development,
Vol. 16 No. 3, pp. 217-233, doi: 10.1080/0898562042000197117.

Kawulich, B.B. (2005), “Participant observation as a data collection method”, Forum Qualitative
Sozialforschung/Forum: Qualitative Social Research, Vol. 6 No. 2.

Kerkvliet, BJ.T. (2009), “Everyday politics in peasant societies (and ours)”, The Journal of Peasant
Studies, Vol. 36 No. 1, pp. 227-243.

Knoblauch, H. (2005), “Focused ethnography”, Forum. Qualitative Sozialforschung/Forum: Qualitative
Social Research, Vol. 6 No. 3.

Kiihn, J.M. (2013), “Focused ethnography as research method: a case study of techno music producers
in home-recording studios”, Dancecult: Journal of Electronic Dance Music Culture, Vol. 5 No. 1.

Kusakabe, K. (2006), On the Borders of Legality: A Review of Studies on Street Vending in Phnom Penh,
Cambodia, I1LO, Phnom Penh.

Kusakabe, K. (2012), “Street vendors in Phnom Penh, Cambodia”, in Bhowmik, SK. (Ed.), Street
Vendors in the Global Urban Economy, Routledge, Abingdon, pp. 142-165.

Kusow, AM. (2003), “Beyond indigenous authenticity: reflections on the insider/outsider
debate in immigration research”, Symbolic Interaction, Vol. 26 No. 4, pp. 591-599,
doi: 10.1525/s1.2003.26.4.591.

Kuttab, E. (1989), “Community development under occupation: an alternative strategy”, Journal of
Refugee Studies, Vol. 2 No. 1, p. 131.

Kuttab, E. (2009), “The Palestinian women’s movement: from resistance and liberation to
accommodation and globalization”, in Verschuur, C. (Ed), Vents d’Est, vents d’Ouest:
Mouvements de femmes et féminismes anticoloniaux, pp. 101-116.

Kuttab, E. (2010), “Empowerment as resistance: conceptualizing Palestinian women’s empowerment”,
Development, Vol. 53 No. 2, pp. 247-253.

Palestinian
women street
vendors

1231



www.hrw.org/world-report/2017/country-chapters/israel/palestine
www.hrw.org/world-report/2017/country-chapters/israel/palestine
www.jcser.org/index.php?option=com_content&#x00026;view=article&#x00026;id=514:violations-of-palestinian-human-rights-in-jerusalem-in-february-2010&#x00026;catid=32:monthly-reports&#x00026;Itemid=32
www.jcser.org/index.php?option=com_content&#x00026;view=article&#x00026;id=514:violations-of-palestinian-human-rights-in-jerusalem-in-february-2010&#x00026;catid=32:monthly-reports&#x00026;Itemid=32
www.jcser.org/index.php?option=com_content&#x00026;view=article&#x00026;id=514:violations-of-palestinian-human-rights-in-jerusalem-in-february-2010&#x00026;catid=32:monthly-reports&#x00026;Itemid=32

JEBR
256

1232

Lindgren, M. and Packendorff, ]. (2009), “Social constructionism and entrepreneurship:
basic assumptions and consequences for theory and research”, International
Journal of Entrepreneurial Behavior & Research, Vol. 15 No. 1, pp. 25-47,
doi: 10.1108/13552550910934440.

Little, J.W. (1982), “Norms of collegiality and experimentation: workplace conditions of school success”,
American Educational Research Journal, Vol. 19 No. 3, pp. 325-340.

McElwee, G. and Al-Riyami, R. (2003), “Women entrepreneurs in Oman: some barriers to success”,
Career Development International, Vol. 8 No. 7, pp. 339-346.

Madichie, N.O. and Gallant, M. (2012), “Broken silence: a commentary on women’s entrepreneurship in
the United Arab Emirates”, The International Journal of Entrepreneurship and Innovation,
Vol. 13 No. 2, pp. 81-92.

Marlow, S., Henry, C. and Carter, S. (2009), “Exploring the impact of gender upon women’s
business ownership”, International Small Business Journal, Vol. 27 No. 2, pp. 139-148,
doi: 10.1177/0266242608100487.

Marshall, C. and Rossman, G.B. (2006), Designing Qualitative Research, 4th ed., Sage, Thousand Oaks, CA.

Mehtap, S., Pellegrini, M.M., Caputo, A. and Welsh, D.H.B. (2017), “Entrepreneurial intentions of
young women in the Arab world: socio-cultural and educational Barriers”, International
Journal of Entrepreneurial Behavior & Research, Vol. 23 No. 6, pp. 880-902,
doi: 10.1108/JEBR-07-2017-0214.

Mercer, J. (2007), “The challenges of insider research in educational institutions: wielding a double-
edged sword and resolving delicate dilemmas”, Oxford Review of Education, Vol. 33 No. 1,
pp. 1-17, doi: 10.1080/03054980601094651.

Merriam, SB. (1988), Case Study Research in Education: A Qualitative Approach, Jossey-Bass,
San Francisco, CA.

Merton, RK. (1972), “Insiders and outsiders: a chapter in the sociology of knowledge”, American
Journal of Sociology, Vol. 78 No. 1, pp. 9-47, doi: 10.1086/225294.

Mitullah, W.V. (2003), “Street vending in African cities: a synthesis of empirical finding from Kenya,
Cote d'lvoire, Ghana, Zimbabwe, Uganda and South Africa”, World Development Report
Background Papers 2005, World Bank, Washington, DC, available at: http:/documents.
worldbank.org/curated/en/461921468765876731/Street-vending-in-African-cities-a-synthesis-of-
empirical-findings-from-Kenya-Cote-DIvoire-Ghana-Zimbabwe-Uganda-and-South-Africa
(accessed 20 February 2018).

Moghadam, V.M. (2005), “Women’s economic participation in the Middle East: what difference has the
neoliberal policy turn made?”, Journal of Middle East Women’s Studies, Vol. 1 No. 1, pp. 110-146.

Muiruri, P. (2010), Women Street Vendors in Nairobi, Kenya: A Situational and Policy Analysis within a
Human Rights Framework, African Books Collective, Oxford.

Mulgan, R.G. (1974), “Aristotle’s doctrine that man is a political animal”, Hermes, Vol. 102 No. 3,
pp. 438-445.

Newth, J. (2018), “‘Hands-on’ vs ‘arm’s length’ entrepreneurship research: using ethnography to
contextualize social innovation”, International Journal of Entreprencurial Behavior & Research,
Vol. 24 No. 3, pp. 683-696, doi: 10.1108/[JEBR-09-2016-0315.

Omair, K. (2008), “Women in management in the Arab context”, Education, Business and Society:
Contemporary Middle Eastern Issues, Vol. 1 No. 2, pp. 107-123.

Ortner, S.B. (1995), “Resistance and the problem of ethnographic refusal”, Comparative Studies in
Society and History, Vol. 37 No. 1, pp. 173-193.

PCBS (2018), “Preliminary results of the population, housing and establishments consensus, 20177,
Palestinian Central Bureau of Statistics, Ramallah, available at: www.pchs.gov.ps/portals/_pchs/
PressRelease/Press_En_Preliminary_Results_Report-en-with-tables.pdf (accessed 12 April 2018).

Pine, J. (2012), The Art of Making Do in Naples, University of Minnesota Press, Minneapolis, MN.


http://documents.worldbank.org/curated/en/461921468765876731/Street-vending-in-African-cities-a-synthesis-of-empirical-findings-from-Kenya-Cote-DIvoire-Ghana-Zimbabwe-Uganda-and-South-Africa
http://documents.worldbank.org/curated/en/461921468765876731/Street-vending-in-African-cities-a-synthesis-of-empirical-findings-from-Kenya-Cote-DIvoire-Ghana-Zimbabwe-Uganda-and-South-Africa
http://documents.worldbank.org/curated/en/461921468765876731/Street-vending-in-African-cities-a-synthesis-of-empirical-findings-from-Kenya-Cote-DIvoire-Ghana-Zimbabwe-Uganda-and-South-Africa
www.pcbs.gov.ps/portals/_pcbs/PressRelease/Press_En_Preliminary_Results_Report-en-with-tables.pdf
www.pcbs.gov.ps/portals/_pcbs/PressRelease/Press_En_Preliminary_Results_Report-en-with-tables.pdf

Pink, S. and Morgan, ]. (2013), “Short-term ethnography: intense routes to knowing”, Symbolic
Interaction, Vol. 36 No. 3, pp. 351-361.

Pozarny, P. (2016), “Trade promotion of female-owned and/or managed small and medium enterprises”,
Governance and Social Development Resource Centre (GSDRC) Helpdesk Research Report,
Birmingham, p. 1365.

Rehn, A. and Taalas, S. (2004), “‘Znakomstva I Svyazi’ (acquaintances and connections): blat, the
Soviet Union, and mundane entrepreneurship”, Entrepreneurship & Regional Development,
Vol. 16 No. 3, pp. 235-250, doi: 10.1080/0898562042000197108.

Richter-Devroe, S. (2008), “Gender, culture, and conflict resolution in Palestine”, Journal of Middle East
Women’s Studies, Vol. 4 No. 2, pp. 30-59.

Richter-Devroe, S. (2011), “Palestinian women’s everyday resistance: between normality and
normalization”, Journal of International Women’s Studies, Vol. 12 No. 2, pp. 32-46.

Rindova, V., Barry, D. and Ketchen, DJ. (2009), “Entrepreneuring as emancipation”, Academy of
Management Review, Vol. 34 No. 3, pp. 477-491, doi: 10.5465/AMR.2009.40632647.

Sayigh, R. (1983), “Palestinians in camps: the new reality”, in Asad, T. and Owen, R. (Eds), The Middle
Euast Sociology of “Developing Societies”, Palgrave, London, pp. 195-214.

Schumpeter, J.A. (1942), Capitalism, Socialism, and Democracy, Harper, New York, NY.

Scott, ].C. (1985), Weapons of the Weak: Everyday Forms of Peasant Resistance, Yale University Press,
New Haven, CT.

Scott, J.C. (2008), Weapons of the Weak: Everyday Forms of Peasant Resistance, Yale University Press,
New Haven, CT.

Simonds, L.M., Camic, PM. and Causey, A. (2012), “Using focused ethnography in psychological
research”, in Cooper, H., Camic, P.M.,, Long, D.L., Panter, A.T., Rindskopf, D. and Sher, KJ. (Eds),
APA Handbook of Research Methods in Psychology: Quantitative, Qualitative,
Neuropsychological, and Biological, American Psychological Association, Washington, DC.

Steyaert, C. (2000), “Creating worlds: political agendas of entrepreneurship”, paper presented at the
11th Nordic Conference on Small Business Research, Aarhus, pp. 18-20.

Steyaert, C. and Katz, J. (2004), “Reclaiming the space of entrepreneurship in society: geographical,
discursive and social dimensions”, Entreprencurship & Regional Development, Vol. 16 No. 3,
pp. 179-196, doi: 10.1080/0898562042000197135.

Strada, C., Brivio, E. and Galimberti, C. (2014), “Digital education for older generation non-native users:
a focused ethnography study of a pilot project”, Querty-Open and Interdisciplinary Journal of
Technology, Culture and Education, Vol. 8 No. 2, pp. 44-57.

Tedmanson, D., Verduyn, K., Essers, C. and Gartner, W.B. (2012), “Critical perspectives in entrepreneurship
research”, Organization, Vol. 19 No. 5, pp. 531-541, doi: 10.1177/1350508412458495.

Tlaiss, H.A. (2015), “Entrepreneurial motivations of women: evidence from the United Arab Emirates”,
International Small Business Journal, Vol. 33 No. 5, pp. 562-581.

Tlaiss, H.A. and Kauser, S. (2010), “Perceived organizational barriers to women’s career advancement
in Lebanon”, Gender in Management: An International Journal, Vol. 25 No. 6, pp. 462-496.

Torri, M.C. and Martinez, A. (2014), “Women’s empowerment and micro-entrepreneurship in India:
constructing a new development paradigm?”, Progress in Development Studies, Vol. 14 No. 1,
pp. 31-48, doi: 10.1177/1464993413504347.

Trupp, A. and Sunanta, S. (2017), “Gendered practices in urban ethnic tourism in Thailand”, Annals of
Tourism Research, Vol. 64, May, pp. 76-86, doi: 10.1016/j.annals.2017.02.004.

United Nations Relief and Works Agency for Palestine Refugees in the Near East (UNRWA) (2018),
Annual Statistics 2017, Amman.

Walsh, KM. (2009), Disciplined Silence: A Focused Ethnography of Exemplary Emergency Nursing
Practice, University of Connecticut, Storrs, CT.

Palestinian
women street
vendors

1233




JEBR
256

1234

Webb, J.W., Tihanyi, L., Ireland, R.D. and Sirmon, D.G. (2009), “You say illegal, I say legitimate:
entrepreneurship in the informal economy”, Academy of Management Review, Vol. 34 No. 3,
pp. 492-510, doi: 10.5465/AMR.2009.40632826.

Whittington, R. (1996), “Strategy as practice”, Long Range Planming, Vol. 29 No. 5, pp. 731-735.

Williams, C.C. and Round, J. (2007), “Entrepreneurship and the informal economy: a study of Ukraine’s
hidden enterprise culture”, Journal of Developmental Entrepreneurship, Vol. 12 No. 1,
pp. 119-136.

Zhao, E.Y. and Wry, T. (2016), “Not all inequality is equal: deconstructing the societal logic of
Patriarchy to understand microfinance lending to women”, Academy of Management Journal,
Vol. 59 No. 6, pp. 1994-2020, doi: 10.5465/am;j.2015.0476.

Further reading

Audretsch, D.B., Keilbach, M.C. and Lehmann, E.E. (2006), Entreprencurship and Economic Growth,
Oxford University Press, Oxford.

Berglund, H. (2007), “Researching entrepreneurship as lived experience”, in Neergaard, H. and Ulhei, J.P.
(Eds), Handbook of Qualitative Research Methods in Entrepreneurship, Edward Elgar Publishing,
Cheltenham, pp. 75-93.

Bourdieu, P. (1990), The Logic of Practice, Stanford University Press, Palo Alto, CA.

Chia, R. (2004), “Strategy-as-practice: reflections on the research agenda”, European Management
Review, Vol. 1 No. 1, pp. 29-34, doi: 10.1057/palgrave.emr.1500012.

Cope, J. (2005), “Researching entrepreneurship through phenomenological inquiry: philosophical
and methodological issues”, International Small Business Journal, Vol. 23 No. 2,
pp. 163-189, doi: 10.1177/0266242605050511.

Datta, P.B. and Gailey, R. (2012), “Empowering women through social entrepreneurship: case study
of a women’s cooperative in India”, Entrepreneurship Theory and Practice, Vol. 36 No. 3,
pp. 569-587, doi: 10.1111/1.1540-6520.2012.00505.x.

Essers, C., Dey, P., Tedmanson, D. and Verduyn, K. (2017), Critical Perspectives on Entrepreneurship.:
Challenging Dominant Discourses, Routledge, Abingdon.

Fleming, P. and Spicer, A. (2008), “Beyond power and resistance: new approaches to organizational
politics”, Management Communications Quarterly, Vol. 21 No. 3, pp. 301-309.

Freire, P. (1985), The Politics of Education: Culture, Power, and Liberation, Greenwood Publishing
Group, Westport, CT.

Gartner, W.B,, Bird, B]. and Starr, J.A. (1992), “Acting as if: differentiating entrepreneurial from
organizational behaviour”, Entrepreneurship Theory and Practice, Vol. 16 No. 3, pp. 13-31.

Hall, T. and Hubbard, P. (1998), The Entreprencurial City: Geographies of Politics, Regime, and
Representation, John Wiley & Sons, Hoboken, NJ.

Hjorth, D., Holt, R. and Steyaert, C. (2015), “Entrepreneurship and process studies”, International Small
Business Journal: Researching Entrepreneurship, Vol. 33 No. 6, pp. 599-611.

Howorth, C., Tempest, S. and Coupland, C. (2005), “Rethinking entrepreneurship methodology and
definitions of the entrepreneur”, Journal of Small Business and Enterprise Development, Vol. 12
No. 1, pp. 24-40, doi: 10.1108/14626000510579626.

Imas, ] M. and Weston, A. (2012), “From Harare to Rio de Janeiro: the Kukiya-favela organization of the
excluded”, Organization, Vol. 19 No. 2, pp. 204-226, doi: 10.1177/1350508411429397.

Jennings, P.L., Perren, L. and Carter, S. (2005), “Guest editors’ introduction: alternative perspectives on
entrepreneurship research”, Entrepreneurship Theory and Practice, Vol. 29 No. 2, pp. 145-152.

Katz, ]. and Gartner, W.B. (1988), “Properties of emerging organizations”, Academy of Management
Review, Vol. 13 No. 3, pp. 429-441, doi: 10.5465/AMR.1988.4306967.

Kenny, K. and Scriver, S. (2012), “Dangerously empty? Hegemony and the construction of the Irish
entrepreneur”, Organization, Vol. 19 No. 5, pp. 615-633, doi: 10.1177/1350508412448693.



Korber, S. and McNaughton, R.B. (2018), “Resilience and entrepreneurship: a systematic literature
review”, International Jouwrnal of Entrepreneurial Behavior & Research, Vol. 24 No. 7,
pp. 1129-1154, doi: 10.1108/IJEBR-10-2016-0356.

Ogbor, J.O. (2000), “Mythicizing and reification in entrepreneurial discourse: ideology-critique of
entrepreneurial studies”, Journal of Management Studies, Vol. 37 No. 5, pp. 605-635, doi: 10.1111/
1467-6486.00196.

Pardo, 1. (1996), Managing Existence in Naples: Morality, Action and Structure, Cambridge University
Press, New York, NY.

Parker, R. (2006), “Small business and entrepreneurship in the knowledge economy: a comparison of
Australia and Sweden”, New Political Economy, Vol. 11 No. 2, pp. 201-226,
doi: 10.1080/13563460600655573.

Penrose, E.T. (1959), The Theory of the Growth of the Firm, Basil Blackwell, Oxford.

Steyaert, C. (2007), “Entrepreneuring’ as a conceptual attractor? A review of process theories in
20 years of entrepreneurship studies”, Entrepreneurship & Regional Development, Vol. 19 No. 6,
pp. 453-477, doi: 10.1080/08985620701671759.

van Praag, CM. (1999), “Some classic views on entrepreneurship”, De Economuist, Vol. 147 No. 3,
pp. 311-335.

Verduyn, K. (2015), “Entrepreneuring and process: a Lefebvrian perspective”, International Small
Business Journal, Vol. 33 No. 6, pp. 638-648, doi: 10.1177/0266242614559059.

Zahra, S.A. (2007), “Contextualizing theory building in entrepreneurship research”, Journal of Business
Venturing, Vol. 22 No. 3, pp. 443-452, doi: 10.1016/j.jbusvent.2006.04.007.

Corresponding author
Anton Robert Sabella can be contacted at: asabella@birzeit.edu

For instructions on how to order reprints of this article, please visit our website:
www.emeraldgrouppublishing.com/licensing/reprints.htm
Or contact us for further details: permissions@emeraldinsight.com

Palestinian
women street
vendors

1235




	Entrepreneuring as an everyday form of resistance

